
 

Attributes 
Physical/Functional 
Characteristics of the Brand 
 
 
Benefits 
What the brand does for me.
 
 
Values 
How the brand makes me 
feel. 
 
 
Personality 
If the brand were a person, 
who would it be? 

   Distillation 
True Nature of  
    the Brand. 

Brand Funnel 

Charlie Larson & Associates 
445 N. Pennsylvania Street 
Suite 900 
Indianapolis, IN  46204 
Phone:  317.833.0574 


